REALM WORKS HARD FOR IABC
IR Ll

Realm Advertising Partners, (L to R) Jeff Gray, Michael Stewart,
Linda Ross and Jeff Chasten celebrate after winning 14 awards
at the 2009 IABC Golden Flame Awards.
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More than 25 top-level awards were given out at The International Associa

tion of Business Communicators [ABL[AtIantas Golden Flame Gala in Letober
wiith -__;;l Winners announced n Bi e wcAlIons caleqones e lclino
publications, campalgn strateques, g sign and everything in betweer
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rocaivad. The ch pier holds the annua 2nt 1o rafoqgniZe excelence In ]
munications, The event, held at Piedmont Fark's Greystone, Wwas an evening
of carnival fun - from balloon hats to a barbershop quartet - and recognition
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(L to R} Realm Advertising’s Project Manager, Jamie Spetseris
and Partner, Michael Stewart volunteered to post the award
winners on the Atlanta IABC Facebook page.



